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Vision:
A Canadian society where people are the most physically
active on earth.

Mandate:

ParticipACTION is the national voice of physical activity
and sport participation in Canada.

Through leadership in communications, capacity building
and knowledge exchange, we inspire and support
Canadians to move more.
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Partnering with Others to Get
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Canadians Active

WATER THAT SUPPORTS SUSTAINABLE GROWTH: In order
to ensure growth, ensure resources/funding from
government and private sector partners.

STRONG PLANTS THAT BLOOM TO CREATE INTEREST,
DIVERSITY AND ATTENTION Leverage network of
professionals and community organizations to distribute
messages and communications tools that can reach target
audience in settings where they are engaged and most likely
to respond. Leverage partnership opportunities to create
compelling community events that inspire and support
participation.

SEEDS THAT CREATE LOCAL POTENTIAL: In partnership
with provinces/territories, supplement national campaign
with regional media campaign in key markets to extend
reach of messaging that educates, inspires and supports
target audience to become more active.

FERTILE GROUND TO GROW: Use ParticipACTION’s
national media campaign to create a foundational
communications platform and raise awareness of the
physical inactivity crisis among target audience.
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Canadian Physical Activity Guidelines
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Don’t let couch
potato culture
take root in kids

© Cut TV and computer use to two hours a day, new
guidelines suggest © Greatest risk is chronic disease

New sedentary behaviour
guidelines take aim at the
couch potato culture of
many Canadian young-
sters by suggesting limits
for sitting idle and spend-
ing time glued to TV, com
puter and game screens.

The Canadian Society
for Exercise Physiology's
guidelines, unveiled yes-
terday. focus on minimiz
ing behaviours that
involve little physical
movement and the low ex-
penditure of energy.

The group recommends
children and youth aged
five to 17 limit recreation-
al screen time — including
watching TV, playing pas-
sive video games and using
the computer — to no

60

Children and youth
are advised to get at
least 60 minutes of
moderate to vigorous
physical activity daily.’
Today, only seven per
cent of youngsters are
active enough to meet
those targets,

more than two hours daily.

The guidelines suggest
youngsters scale back on
time spent indoors and sit-
ting for extended periods.
They also recommend lim-
iting use of sedentary
transport, like travelling
by bus or car.

Instead, kids ages five to
11 are encouraged to walk
to school with a group of
neighbourhood children:
for youth 12 to 17, it's rec-
ommended they walk or
bike with friends. Instead
of teens texting their
friends, it's suggested they
visit with them instead,

CSEP says kids are
presently spending an aver
age 8.6 hours a day — 62
per cent of their waking
hours — being sedentary.
Chronic disease risk is ele-
vated if individuals are
highly sedentary, so even
an hour of recommended
activity for kids isn't full
protection if they're seden-
tary for the remainder of
the day. THE CAXADIAN PRESS
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PARTICIPACTION TOOLKIT
TR
The ParticipACTION Tool Kit offers easy, free access to communications materials \
created by ParticipACTION and partner organizations to those who support and promote

active living. These materials can be used in any of your crganization's communications,
such as newsletters, events, presentations and websites.
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PaRTICIPILTION The ParticipACTION Network
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PaRTICIPALTION The Partnership Protocol

The Partnership Protocol

Principlos and Approach for Successiul Private/Not-for-Profit
Partnerships in Physical Activity and Sport

October 2010
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PaRTICIPILTION Active Canada 20/20

ACTIVE CANADA 20/20

A PHYSICAL ACTIVITY STRATEGY AND
CHANGE AGENDA FOR CANADA

Creating a Culture of an Active Nation

Consultation Draft
20m

infogact ivecana da2020.ca
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