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ParticipACTION – Who We Are 

Vision: 

 A Canadian society where people are the most physically 
active on earth. 

 

Mandate: 

 ParticipACTION is the national voice of physical activity 
and sport participation in Canada.  

 

 Through leadership in communications, capacity building 
and knowledge exchange, we inspire and support 
Canadians to move more. 
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Partnering with Others to Get 
Canadians Active 

1. FERTILE GROUND TO GROW: Use ParticipACTION’s 
national media campaign to create a foundational 
communications platform and raise awareness of the 
physical inactivity crisis among target audience. 

2. SEEDS THAT CREATE LOCAL POTENTIAL: In partnership 
with provinces/territories, supplement national campaign 
with regional media campaign in key markets to extend 
reach of messaging that educates, inspires and supports 
target audience to become more active. 

3. STRONG PLANTS  THAT BLOOM TO CREATE INTEREST,  
DIVERSITY AND ATTENTION Leverage network of 
professionals and community organizations to distribute 
messages and communications tools that can reach target 
audience in settings where they are engaged and most likely 
to respond. Leverage partnership opportunities to create 
compelling community events that inspire and support 
participation. 

4. WATER THAT SUPPORTS SUSTAINABLE GROWTH: In order 
to ensure growth, ensure resources/funding from 
government and private sector partners.  

http://rds.yahoo.com/_ylt=A0WTefiRx7pLGz8A9uWjzbkF/SIG=1235bujgn/EXP=1270618385/**http:/www.flickr.com/photos/pcellis/214392366/


Knowledge Exchange 
Active Healthy Kids Canada Report Card 



Knowledge Exchange 
Canadian Physical Activity Guidelines 



Communications 
Think Again Campaign 
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Communications 
Think Again Campaign 



Capacity Building 
Sports Day in Canada 
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Sogo Active 
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Building Capacity for the Sector 
The ParticipACTION Network 



Building Capacity for the Sector 
The Partnership Protocol 



Building Capacity for the Sector 
Active Canada 20/20 





www.participACTION.com 


