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Habitual lifestyle of activity:

Cycling for traffic

Cycling for leisure





Cycling is healthy

Cycling is CO2-neutral
Cycling reduces traffic

Cycling is fun

Cycling may be combined with walking, public transport, car sharing, ...



Life Cycle tools 
to implement cycling campaigns:



Steps in Life Cycle approach

identify target group, 
learn how to address them, 
find partners, 
choose an action form, 
make a tentative action plan, 
optimize it in iterative loops

How to implement cycling campaigns



Everyday cycling through all ages



Everyday cycling through all ages

families & schools

seniors & health

adults

Three main target groups:



Everyday cycling through all ages

seniors & health
adults

families & schools

• Choose your (main) target group

• Exchange what you know about their 
mobility behaviour



Cycling as a lifelong habit

Life Cycle focuses on individual behaviour change

positive emotional 
attachment

experimental 
behaviour

opportunities for 
change



Points of change in life situation
•Time of pregnancy / birth of a child
•Start of kindergarten
•Child learns to cycle
•Start of primary school
•Cycling license for children
•Start of secondary school
•Driving license
•Start of study
•First employment (incl. apprenticeship)
•Starting a family
•Changing place of residence
•Change of employment
•Loss of driving license or temporary unavailability of car
•Caring for a family member
•Point of retirement
•Social engagement or leisure activities



Changes in attitude to physical activity
•Consequences of a disease
•Results of health screening
•Consequences of sedentary lifestyle



Steps in Life Cycle approach

identify target group, 
learn how to address them, 



• Partners can be organizations, institutions, companies, 
associations, ...

• Partners can help in active cooperation, in dissemination, 
as sponsors, as communicators, ...

Steps in Life Cycle approach

identify target group, 
learn how to address them, 
find partners, 



Steps in Life Cycle approach

identify target group, 
learn how to address them, 
find partners, 

Identify the point of change at which you want to 
address people,

identify some relevant partners, by brainstorming



Steps in Life Cycle approach

identify target group, 
learn how to address them, 
find partners, 
choose an action form, 

Life Cycle Best Practice Handbook



Life Cycle Best Practice Handbook

























Some key questions:

target group

local, regional, national level

time scale,
continuous / campaign

partners
how to address & involve them

finances
start / long-term

personnel, manpower, 
qualification

ways of dissemination: 
web, print, personal,...

future upscaling
possible obstacles



Steps in Life Cycle approach

identify target group, 
learn how to address them, 
find partners, 
choose an action form, 
make a tentative action plan, 
(optimize it in iterative loops)

Make up your own model project!
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