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Thank you for invitation

 more than 250 participants and 40 Countrys
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Eight Years of „Germany on the Move!“



The Key to Success (I):

 Initiators / Kick-off Agents 
 Partners
 Media
 Ideas
 Interactions
 Standards and Innovations
 Community-Driven Approach
 Benefits
 Just-in-Time Strategy
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The Key to Success (II): Motivated People at all Levels

19,000 Health Experts 

BARMER GEK

Coaches, 
Attendants in the 
Clubs

Adult Education 
Instructors, 
Fitness Studios

Journalists Executives in Ministries, 
Institutions, Organizations, 
and Associations

Medical Doctors, 
Pharmacies

Executives in 
Companies

Kindergarden and  
School Teachers
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The Demand Made:
„Germany on the Move !“: 
A contribution for a more healthy, 
better, and longer life.

The Task:
Create interest and motivation for 
prolonged movement and better 
nutrition.

The Program:
Information, motivation, and 
multifaceted, tangible exercise and 
nutrition offers. 

The Objective
… to counteract against today's lack of movement 
 2/3 of all Germans have a backlog need
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Lack of Movement: Risk factor for many illnesses.

Relevance

52% of all women, and 43% of all men die from 
heart/circulation diseases, death cause no. 1! 

Between 6 and 8 million have chronic back 
pains

Every 6thchild between 3-17 years of age is 
obese, a rise by 50% from 1985-99

Every 5th person suffers from high blood 
pressure

8% of the population suffer from diabetes 
mellitus, 6,000 children sicken every year …increases life quality and supports self-

directing senior life

…reduces heart attack risk by 70%, 
and stroke risk by up to 50%

…delays the biological aging process

…reduces the risk of type II diabetes mellitus, 
and colon cancer

…reduces states of anxiety and depression

…increases the general state of wellness
…supports learning readiness and learning 
capability

…causes blood pressure, blood sugar, and 
blood fat values to drop

…strengthens the immune system

Endurance-Oriented Movement…
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targets, tasks and continuity

?

More than 90% of population know

 what is good for a healthy living

but

 the most people don´t do it
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Patent Remedy: More Movement and Healthier Nutrition

 „90 percent of all illnesses could be avoided by endurance-oriented
movement and healthy nutrition.“ 
(source: Bertelsmann study)

 „Germans could extend their healthy life by 5-10 years if they exercised 
more and ate healthier.“ 
(source: World Health Report)

 „25-30 percent of targeted health expenses could be saved by targeted 
prevention.“ 
(source: Expert Council for Health Affairs)



Popular sports:
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Basic: Persons who worked out 

to bike
swimming

jogging
(Nordic) walking

soccer
hiking

gym
athletic sport (fitness centre)
cross-country skiing/skiing

ping-pong
volleyball

gymnastics
bowling

tennis
badminton

inline skating

Which form of Sport?

source: BILD am SONNTAG
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Motivation:
Basic: Partner of Initiative for public health, popular

Which of following actions, class, programs do you like at germany on the move? 

course of health educations

bonus programs

day of actions

programs for beginner

Germany on the move - test

Kids Gymtest

German Sports Badge

None of this

Germany on the Move ! on-tour
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The Concept: Interactive and overall Strategy

5 Step Action Program

Cooperations: 
- Institutions
- Clubs
- Medical  
Doctors/  

- Pharmacies
- Regional 
Partners

Events: Information
- Collaborative
- Self Organized

Action Plans/
Offers

Rewards
via

Bonus 
Programs
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Old & Young Alone & In Groups

Outdoor & Indoor

Beginners & Advanced

in Clubs & Individual Training

Every Day & At Events
Always & 

Everywhere

The Concept
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2. Motivation

The Implementation
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The Implementation – 1. Information 
 ZDF TV Channel  (Trailers, Shows, Sports Events, News)
 BILD am SONNTAG (Adverts, Reporter Articles, Journals)
 Member Magazine
 Internet
 Large-size Billboards
 Promotional Ribbons
 Information Media 
(Flyers, Brochures, Signs)

 Business Offices
 Exhibitions
 Public Transport 
 Action Media 
 City Tours
 Mailings
 Events



- 17 -

 2 day Open Air Event, approx. 2,000 m2
Events/Exhibitions – „Germany on the Move !“ on-tour
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The Implementation - 2. Motivation

 Subsidy of Health Education Courses in accordance with § 20 SGB V 
(max. 80%)
 Bonus Programs (Money Awards and Presents)
 Games To Win
 Test and Start-up Programs
 Incentives
 and much more (Health Pass etc.)
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The Implementation - 3. Interaction 

 Health Education Courses
 Action Days
 Events (City Tours)
 Children's Gymnastic Test
 „Germany on the Move!“ Test
 Germany Sports Badge
 Check Ups
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Cooperations with Partners – Country-Wide, Regional, Local

Federal
Chancellery

Companies 

Public Food
Administration

Federal
Department
of Health

Children‘s 
Commission
of the German 
Bundestag

Science Medical Doctors
Pharmacies Associations

Tourism World Cup
Organizers

Fitness 
Studios

Federal
Ministry for
Family 
Affairs
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Mechanisms – Local Network Building and Attractive Programs

City

Sports Agency

Public Transport

Schools

Business 
Offices

Kinder-
gardens

Sanatoriums 
Rehab, Spas

Adult 
Education 
Centers

Medical 
Doctors

Companies
Senior 
Citizen 
Facilities

Rehabilitation 
Centers

Olympic 
Venue

Fitness 
Studios

Dance 
Schools

Clubs

Outdoor & Indoor 
Swimming Facilities

Tourist 
Agencies

Restaurants

Libraries

Pharmacies

Bakeries

Retail Stores
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Cooperation with Partners – Associations

1 Million Participants / Year

Free Ski Day

Karate Action Day Cheerleading Action Day

Fencing 
Mobile Roadshow
of DFB
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Cooperation with Partners – Associations, Clubs

Germany on the Move!“ Test

Children's Gynastics Campaign

Speed-Up From 0 to 50/100
International German 
Gymnastics Festival

Adult Education 
Courses 
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Cooperation with Partners – World Cup Organizers
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Cooperation with Partners – Medical Doctors and Pharmacies

More than 600,000 people use the free (!) offer for „blood pressure testing in pharmacies“

http://www.pixelio.de/details.php?image_id=429373&mode=search�
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Fitness Weeks – (free) in over 500 studios
Cooperation with Partners – Fitness Studios

• 14 action weeks
• 1.060 high quality fitness clubs 
• 50,000 attendees 

http://www.pi-news.net/2009/09/rassismusalarm-im-fitness-studio/�
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Cooperation with Partners – Tourism
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Cooperation with Partners - Science approx. 2,500 annual attendees 
within the scope of city tours



- 29 -

Cooperation with Partners – Federal Agencies (Chancellery, Parliament, Ministries)  

Day of Open Door at Federal Chancellery

3,000 extra walking steps Children's Commission of 
the German Bundestag

Competition SpotFit, 
„Internationale Grüne 
Woche“ [German 
International 
Agricultural Trade 
Fair], Children's 
Calendar
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Cooperations with Partners – Companies 
 Ball Packaging Europe, DERTOUR, Nestle, Nintendo, Bionade, Coca-Cola, dm,  

Galeria Kaufhof & many more
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Nominiert für 
2010

The Health Initiative: numerous awards
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„Germany on the Move !“ 

Continuity Ideas / Changing Content 

Initiators / Name
Media Partners
Sport Clubs: DOSB, DTB, DSV

Programs
Action Days
Awards: Bonus Program
Events: City Tours
Health Courses

World Cup Events
Olympia Pass
Initiative „Healthy Breakfast“
Exhibitions, e.g. YOUSports Badge of DOSB

Fitness Weeks
Action Weeks
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Germans live healthier and sportier than ever before:
• most of them enjoy good health
• There are less chronical diseases and less smokers among

younger people
• The percentage of the active sportsmen has grown by 4 

points since 2003
Source: Robert Koch Institute , 2010 

I wish to lead a healthy life I intend to stay healthy for a long time
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