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OUR ACTIVE LIFESTYLE PROGRAMS 

+90 different 

programmes 

30 markets 

Reaching  

+ 3.500.000 

people 

+90% in 

partnership 
Classified - Internal use 
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reaching everyone – across the activity spectrum 

Spectrum of activity levels 

Inactive Active 

Different people, different barriers 

Demographic 

Psychological 
Biological 

Behavioural  

Socio/cultural 

Environmental 

Different  solutions 

Sport for development 

Organised activity 

Competitive sports 
Behaviour change  

Everyday activity 
Sport for sport’s sake 

spectrum of activity levels 

 
 

Source: ‘Active Celebration’, Department of Health UK, adapted by Good Business; reference 
 http://www.wellbeingsoutheast.org.uk/uploads/F177B6BD-E0D5-3F47-10319CEDC9A7B728/Active%20Celebration%20-%20Introductory%20Guidance.pdf 

Activity Level 
The programmes below target all activity levels: 

Inactive Active 
The programmes below target all activity levels: 

 Mapping our programmes across the activity spectrum 
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WHAT DO WE KNOW? P.A. LITTERACY IN INACTIVE GROUPS 

funded 
by 
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Mainstreaming: inclusive settings 

Classified - Internal use 
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Mainstreaming: inclusive settings and inclusive program 
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Mainstreaming: opening programs for all target groups 
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Targetted Interventions 

• Coaches were a key contributor to success of the Legacy projects  

• Young people identified fun, friends and fitness as the most enjoyable aspects of 
StreetGames sessions.  

• Young people on average rated StreetGames as the place where they were most 
active compared to school, sport clubs and home. 

• Playing with their peers, meeting new people, working in teams, and developing 
positive relationships with adults were all described as benefits of the programmes . 

• Streetgames encouraged some young people to develop skills further by becoming 
peer mentors and volunteers  
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Targetted Interventions 
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SCALE UP 

 

 

MOVE ACTIVATION: 

 

enhance the quality and reach of key European good practices that promote physical 
activity participation among hard-to-reach physically inactive populations, by building 
capacity in the organizations that deliver them  


