
 

 

Open Market Program 

Break Date and time Area 
 17th of October  
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11:00-11:15    
 

Area A:  
University Erlangen-Nürnberg 
(GESTALT - Active Aging)  
 

Area B:  
The Flemish Sports Federation 
(Week of the Sportclub) 

11:15- 11:30 Area A:  
Antonio Saccone  
(I Giovani  per i Giovani) 
 

Area B:  
Olympic Committee of Serbia 
(MoveTech Challenge) 

11:00-11:30 Area C (outside, sport activity on spot): 
SESC – Sao Paulo 
(SESC Interlagos and the propagation of tennis in south of SP) 
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 16:00-16:15 Area A:  

City of Stuttgart and others  
(Fit For Life) 

Area B:  
The ASA | British Swimming 
(Educate, Motivate, Participate = More 
People Swimming More Often) 

16:15- 16:30 Area A:  
DGI  
(Innovation, entrepreneurship and 
leadership for youth) 
 

Area B:  
Hong Kong Baptist University 
(Sport For All in Asia) 
 

 18th of October   
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11:00-11:15    
 

Area A:  
Czech Association Sport for All 
(Czech on Move) 
 

Area B:  
Play and Train  
(Surfing 4 All Program) 

11:15- 11:30 Area A:  
Cidade Universitária  
(Matrogymnastics with autistic 
children: ludicidy, body skills and 
perception amongst parents, teatchers 
and students)  

Area B:  
University College West Flanders  
(Education program Sport and 
movement) 

11:00-11:30 Area C (outside, sport activity on spot): 
Play and Train  
(Surfing 4 All Program) 
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16:00-16:15 Area A:  
Youth Committee, Spanish Athletic 
Federation (YC–RFEA) 
European Athletics –  UNESCO 
(Grassroots sports organizations and 
young entrepreneurs. 
Communication campaigns and social 
media context.) 

Area B:  
Five Hole for Food  
(Five Hole for Food MODEL) 

16:15- 16:30 Area A:  
Semmelweis University  
(Evidence-based Sport Policy-making 
and Implementing EU Sport Policy 
Documents in Hungary) 

Area B:  
European Healthy Stadia Network  
(Using Professional Sports Settings To 
Promote Active Lifestyles Amongst 
Hard to Reach Groups: Unemployed 
Youth and Overweight Men) 

 


