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1. SPORT PARTICIPATION IN 

EUROPE 



PROMOTING SPORT PARTICIPATION IN EUROPE 

o From a welfare state perspective sport 

participation/inclusion in sport = human 

right (cfr. Sport for All Charter) 

o Increasing participation/inclusion should 

be at core of any sport policy 

o Variety of sport participation forms should 

be included/promoted 
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Source: Scheerder et al. (2011) 
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SPORT PARTICIPATION RESEARCH IN EUROPE 

o SPORT PARTICIPATION DATA 

o Strong need for basic data, f.i. benchmarks, facts&figures, monitors, ... 

o Available data rather rely on isolated research projects 

o Weaknesses wrt comparability / trends 

 

o MEASURE project 

o Meeting for European Sport Participation & Sport Culture Research 

launched in 2010 by University of Leuven & Mulier Institute 

o  3 main goals: 

o Increase understanding of sport participation 

o Improve quality of sport participation data 

o Exchange knowledge and expertise 

o More information at www.measuresport.eu  

 

 

http://www.measuresport.eu/


A free copy of the full version of the SPM10 report is available at 
http://faber.kuleuven.be/spm/ 

http://faber.kuleuven.be/spm/


2. SOME FINDINGS 



…with regard to sport preferences: 

 

 large similarity in sport preferences among countries 

 popularity of individual, recreational leisure-time sport activities 

 importance of so-called ‘LIGHT SPORTING COMMUNITIES’ 

 

 traditional club membership is under threat 

 more and more people involved in non-competitive and non-

organised sport 

Some general trends…. 



Sports Preference: walking (8 countries) 



Sports preference: fitness (9 countries) 



Sports preference: cycling (10 countries) 



Sports preference: swimming (11 countries) 



Sports preference: running (11 countries) 



SPORT FOR ALL IN EUROPE ? 

 

 



EUROPE…? 
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OVERALL SPORT PARTICIPATION 

 

 Sport participation: from few to a lot 

EU-average: 60,4% 

70,5% 75,0% 

60,1% 



CONTEXT OF SPORT PARTICIPATION:  

(I) SPORTS CLUB 

 Sport participation: from few to a lot 

EU-average: 13,8% 

5,6% 24,0% 

8,1% 



CONTEXT OF SPORT PARTICIPATION:  

(II) FITNESS CENTER 

 Sport participation: from few to a lot 

EU-average: 14,3% 

24,5% 12,1% 

19,3% 



CONTEXT OF SPORT PARTICIPATION:  

(III) OTHER (NON-ORGANISED) 

 Sport participation: from few to a lot 

EU-average: 54,7% 

57,4% 56,6% 

51,8% 



SPORTPARTICIPATION OF WOMEN 

 
 Difference in sport participation between women and men  

(♀ - ♂): from negative to positive 

 

EU-average = -7,7% 

+2,3% -5% 

-11,9% 



3. CONCLUSION: SPORT FOR 

ALL IN EUROPE? 



SPORT FOR ALL? NO 

 

 

 Possible reasons: 

 Fragmentation of sports culture  no uniform view on 

Sport for All 

 Sport as element of health policy  behavioral change 

through mass media campaigns 

 

 



 

 

 

 

 

 

 Conclusion: 

 Sport is a social phenomenon that finds place + gets 

significance within broader social context 

 Need of policy actions on different levels 
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